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Introduction L.

*Welcome to the presentation on "Understanding
Profiles and Personas in Research: Tools and Methods."

*Today, we'll delve into the significance of profiles and
personas in research and explore various tools and
methods to create and utilize them effectively
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s What are Profiles and Personas?

*Profiles: Detailed descriptions of individual entities, typically m —_
users or customers, encompassing their characteristics,
behaviors, preferences, and needs.

*Personas: Archetypal representations of user groups based on
patternsobserved in profiles, facilitatingunderstandingand
empathyin design and research processes.
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needs and preferences.

*Decision Making: They inform decision-making
processes across various stages of product development,
marketing, and user experience design.

*Empathyand Understanding: Personas foster empathy
among team members by putting a face to the user,

Importance of Profiles and Personas

*Enhance User-Centric Design: Profiles and personas help
in creating products and services tailored to specific user

aidingin better understandingtheir motivationsand pain

points.

4/15/2024

Tools and Research: Profiles and Personas/UI/UX/
Mr.N.Selvakumar/CSE/SNSCT

~»

a_

Trorions



o ¢ B
PR -
L

Creating Profiles and Personas

*User Interviews: Conduct in-depth interviews with >

representative users to gatherinsights into their
demographics, behaviors, and preferences.

*Surveys and Questionnaires: Collect quantitative datafrom a
larger audience to validate findings from qualitative research
and identify broader trends.

*Data Analytics: Utilize data from user interactions, website
visits, and product usage to identify patterns and trends.

*Empathy Mapping: Visualize user experiences and emotions
to gain deeper insights into their needs and pain points.
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By L8
‘ﬁ Tools for Creating Profiles and

<
Personas
*Persona Templates: Use pre-designed templatesavailablein 5 mevﬂ?dﬁ)vl 05 /ngowas
tools like Adobe XD, Sketch, or Canvato create visually % -

appealing personas. %,

*Persona Creation Software: Dedicated software like Xtensio or

Persona.ly offers features for creating, customizing, and | a‘_"@ ;? ¥
sharing personas within teams. oy gaf ;if
-4 - 4§ i

*Analytics Platforms: Platforms such as Google Analytics, 4% é? : = g¥ i
Mixpanel, or Hotjar provide data analysistools to derive ;5"wﬂ 555_3“;”2 ii‘vi z
insights into user behavior and preferences.
*Survey Tools: Tools like SurveyMonkey, Typeform, or Google
Forms facilitate the creation and distribution of surveys for
collecting user data.
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Utilizing Profiles and Personas in
Research

*ldeation and Design: Inform brainstormingsessions and
design processes by referencing personas to ensure solutions

align with user needs.

*User Testing: Use personas to recruit participants for usability
testing, ensuring diverse representation across user groups. t I

Frsouwsd on tha prawsm: |-~

*Marketingand Communication: Tailor marketing messages
and communication strategies to resonate with specific
persona characteristics and preferences.
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5 Case Study: Company X

*Company X utilized personas derived from extensive
user research to revamp their mobile app interface.

*By aligning design decisions with persona characteristics
and preferences, they achieved a 30% increase in user
engagement within three months of the app relaunch.
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Conclusion

*Profiles and personas are invaluable tools in research, enabling organizationsto design products and services
that resonate with users.

*By leveraging the right tools and methods, companies can gain deep insights into user behaviorand
preferences, drivinginnovation and success.
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