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                                 DISPLAY PLAN 

 

Marketers need to prepare a display media plan, which must include the 

following: 

  site 

  section 

  ad size 

  impressions 

  rate 

  cost 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



TARGETING IN DM 

 
 As the word implies “Targeted digital marketing” is a strategic means 

digital marketers use to specifically target ads or content to a set of 

audience based on specific demographic, psychographic and/or 

geographic to gain more relevant traffic. 

 This is done either by digital or online advertising through Pay per click 

(PPC) Ads, CPM by banner or text advertising. 

 It also involves creating content that is specifically meant for a set of a 

targeted audience either by means of search engines or social media to 

gain traffic. 

 

SPECIFIC METHODS IN TARGET MARKETING 

CONTENT TARGETING: 

 Content targeting is an ad-serving process in Google and Yahoo that 

displays keyword-triggered ads related to the content or subject (context) 

of the website a user is viewing. 

 

 

 

 

https://adstargets.com/blog/targeted-display-advertising/


PLACEMENT TARGETING 

 Placement targeting is used when you have clear idea about the activity of 

your audience on the web. 

 Eg If you are selling cars, as part of the placement targeting, you could 

choose to advertise in automobile websites such as Autocar India. 

 

REMARKETING 

i. Once a visitor visits your website and views a product, the visitor is 

tracked. Later if  the visitor leaves your site and visits any other site on 

the network they are tracked and shown a relevant ad about your 

product on the other site. 

ii. E.g. Flipkart , amazon 

 

 

 


