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Identifying Consumers
Recommending Products

Analyzing Reviews

Predicting Potential Problems
Monitoring Systems

Automating Manufacturing Units
Maintenance Scheduling

Anomaly Detection

Fraud Detection @
Credit Risk Modeling @

Customer Lifetime Value @

@ Medical Image Analysis

E-commerce

@ Drug Discovery
@ Bioinformatics

@ Virtual Assistants

@ Self Driving Cars
@ Enhanced Driving Experience

@
@ Car Monitoring System

@ Enhancing the safety of passengers

@® Customer Segmentation
@ Strategic Decision Making
@ AlgorithmicTrading

@ Risk Analytics

Banking
Finance

Data Science Applications



Retail/Consumer

“* Merchandizing and market basket analysis

“» Campaign management and customer
loyalty programs

“* Supply-chain management and analytics

“* Event— and behavior-based targeting

“* Market and consumer segmentations

Health & Life Sciences

#» Clinical trials data analysis
+* Disease pattern analysis
<» Campaign and sales program optimization

“ Patient care quality and program analysis

% Medical device and pharmacy supply-

<+ chain management

“* Drug discovery and development analysis

examples in different Industries:

e

Finances & Frauds Services

«» Compliance and regulatory reporting
“* Risk analysis and management
% Fraud detection and security analytics
Credit risk, scoring and analysis
High speed arbitrage trading
Trade surveillance

% Abnormal trading pattern analysis

Telecommunications

«» Revenue assurance and price optimization

+» Customer churn prevention

+“» Campaign management and customer
loyalty

*. . .

“* Call detail record (CDR) analysis

“* Network performance and optimization

“» Mobile user location analysis

Web and Digital media

& Large-scale clickstream analytics

“* Ad targeting, analysis, forecasting and
optimization

“* Abuse and click-fraud prevention

“* Social graph analysis and profile
segmentation

%+ Campaign management and loyalty programs

Ecommerce & customer service

«» Cross—channel analytics

< Event analytics

<* Recommendation engines using predictive
analytics

«» Right offer at the right time

“* Next best offer or next best action
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