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 The consumers or the market in general is

very large. It is heterogeneous.

To satisfy the needs of all customers out

there, it becomes very difficult for

organizations.

Think about the case of building a mobile

phone that is the best for all customers.

What is segmentation?
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So it becomes extremely important for you to

divide this heterogeneous market down into

smaller, homogeneous groups for whom you can

create products.

So the act of dividing the entire market down

into smaller, homogeneous groups is what is

essentially called as segmentation.

Segmentation?
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 Geographic, demographic, psychographic, and behavioral are

the four ways in which you can do segmentation.

But by doing segmentation in either of each of any of these

ways, you basically are trying to break down a very complex

and heterogeneous marketplace into smaller homogenous

groups.

By breaking them down into smaller homogenous groups,

you are now able to reach out to one or a few of these groups

and make products and services and offerings that will be most

appropriate for one or a few of these groups

Segmentation?
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