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Consumer behaviour is the study of

how individual customers, groups or

organizations select, buy, use, and dispose

ideas, goods, and services to satisfy their

needs and wants.



CONSUMER BEHAVIOUR

3/9

The study of consumer behavior helps the

marketers to not only understand what the

consumer wants to buy but also helps to understand

why they purchase it.

For instance, Volvo understands that customers

prefer their cars for safety, hence Volvo prioritizes

safety in its cars.
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