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Intangibility

Perishability

Inseparability

Simultaneity

Variability

Ownership
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Intangibility

Services are intangible and therefore cannot be

touched, handled, smelt or tasted (physical senses).

This is because service itself is an activity. A service

however, can be experienced.

A service also gives a certain amount of satisfaction

to the consumers.
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Perish ability

A service has to be consumed simultaneously

with its production.

A service cannot be stored like a tangible

commodity.

Services are perishable in terms of delivery

and time.

An empty seat on a plane never can be

utilized and charged after departure. Revenue

once lost is lost forever
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Inseparability

The service provider, the service itself and the service consumer are

inseparable.

 Commodities once produced can be sold at a later point of time but in case of

services it is not possible.

 Examples – In the cases of services of a doctor to his patient, teacher to his

student, the simultaneous presence of both-the producer of the service and the

consumer of the service at that point of time is absolutely necessary
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