
Marketing analytics

Introduction to sentiment analysis and opinion mining

Definition:

Influencer marketing is a digital strategy where brands collaborate with individuals (influencers) who have a 

strong online following to promote products or services through authentic content.

Objective:

Leverage influencer credibility to increase brand awareness and trust.

Reach target audiences in a more relatable and engaging manner.

Importance in Analytics:

Helps measure the real impact of influencer collaborations on reach, engagement, and conversions.

Enables brands to assess ROI and effectiveness of influencer partnerships.

Example:

A skincare brand collaborating with a beauty influencer on Instagram to promote a new product launch.

influencer marketing and engagement metrics



Marketing analytics

Types of Influencers and Campaign Models

Types of Influencers: 

➢ Mega-Influencers: 1M+ followers; wide reach but lower engagement rate.

➢ Macro-Influencers: 100K–1M followers; good balance of reach and trust.

➢ Micro-Influencers: 10K–100K followers; niche audiences, high engagement.

➢ Nano-Influencers: <10K followers; highly personal connection with followers.

Campaign Models:

➢ Sponsored Posts: Brand pays influencers for promotional content.

➢ Affiliate Marketing: Influencers earn a commission on sales via referral codes.

➢ Product Reviews or Unboxings: Builds authenticity and trust.

➢ Brand Ambassadorships: Long-term partnerships for consistent messaging.
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Engagement Metrics in Influencer Marketing

Reach and Impressions:

Measure how many people saw the influencer’s content.

Engagement Rate:

• Engagement Rate = (Likes + Comments + Shares) / Total Followers × 100

• Indicates content effectiveness and audience interaction.

Click-Through Rate (CTR):

Measures how many users clicked on links or call-to-action buttons.

Conversion Rate:

Percentage of followers who completed a desired action (e.g., purchase, signup).

Sentiment Analysis:

Tracks audience tone (positive, neutral, negative) in comments and mentions.

Follower Growth and Retention:

Measures whether influencer partnerships attract sustained brand followers.
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Tools and Techniques for Measuring Influencer Campaigns

➢ Analytics Platforms: HypeAuditor, Upfluence, AspireIQ, Traackr measure influencer performance, 

engagement, and authenticity.

➢ Social Media Insights: Instagram Insights, YouTube Studio, TikTok Analytics — provide reach, 

impressions, and audience demographics.

➢ Affiliate Tracking Tools: Bitly, Google Tag Manager, UTM parameters to measure clicks and conversions.

➢ Sentiment & Brand Mentions: Brandwatch, Talkwalker, Sprout Social for real-time monitoring of 

influencer impact.

➢ Dashboard Integration: Combine influencer performance with campaign data in Google Data Studio or 

Tableau for unified reporting.
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Strategic Implications and Optimization

• Selecting the Right Influencers: Use data analytics to identify influencers with authentic engagement 

and brand-aligned audiences.

• ROI Analysis: Compare campaign spend with conversions and brand lift to assess profitability.

• Content Optimization: Analyze which content types (videos, reels, stories) generate the highest 

engagement.

• Long-Term Partnerships: Building ongoing influencer relationships creates consistent brand visibility.

• Ethical and Transparency Considerations: Ensure sponsored content disclosures (#Ad, #Partner) for 

compliance and audience trust.
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