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Understanding Products




Definition of Products

Tangible vs. Intangible Products Categories of Products

Tangible products are physical items that can be Products can be categorized into consumer goods,
touched, seen, and used, while intangible products industrial goods, and services, each serving

are services or experiences that cannot be different needs and target markets in the economy.
physically possessed.




Characteristics of Products

Features and Benefits

Features are specific attributes
of a product, while benefits
highlight the value and
solutions these features provide
to the consumer, driving
purchasing decisions.
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Lifecycle of a Product

The product lifecycle consists of
five stagesintroduction, growth,
maturity, decline, and
discontinuation, illustrating how
products evolve in the market
over time.
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Understanding Brands




Definition of Brands

olo

Brand Identity and Image Brand Equity

Brand identity refers to the visible Brand equity is the value that a brand adds
elements of a brand, such as color, to a product or service. It encompasses
design, and logo, that distinguish it from consumer perceptions, experiences, and
others. Brand image is the perception of associations that can lead to increased
the brand in the consumer's mind, sales and customer loyalty.

influenced by the brand identity.



Importance of Brands

O1

Brand Loyalty
and Trust

Brand loyalty is the
tendency of consumers to
consistently purchase
one brand over others.
Trust plays a crucial role
in building loyalty, as
consumers prefer brands
that are reliable and
transparent.
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Differentiation in
the Market

In a competitive
marketplace, strong
brands help distinguish
products and services.
Differentiation allows
consumers to identify
and choose brands that
align with their values
and preferences,
enhancing market
positioning.
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Key Differences Between
Products and Brands




Functional vs. Emotional Attributes

Product Utility vs. Brand Perception Emotional Connection with Brands
Understanding how a product's utility Exploring how brands strive to create
focuses on its practical benefits while emotional bonds with customers,
brand perception encompasses the influencing loyalty and attachment that
broader image and values associated extends beyond mere product

with the brand for consumers. functionality.



Market Perception and Positioning

How Products are Marketed

An overview of tactics and strategies used in product
marketing that emphasize features, price, and
benefits to attract consumer attention and drive sales.

How Brands are Positioned in Consumer
Minds

Discussing the strategic placement of brands in the
marketplace, including the mental frameworks
consumers use to differentiate and relate to various
brandes.
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