
CREATING A PITCH 

Creating a pitch for your design based on the recorded results, enhancements, retesting, 

and redefined outcomes is crucial for effectively communicating the value of your 

product or service. Here's a structured approach to crafting your pitch: 

1. Introduction: 

 Start with a compelling hook that grabs your audience's attention and 

highlights the problem or opportunity your design addresses. 

 Introduce your design team and provide context about the project. 

2. Overview of Design Process: 

 Briefly outline the design process you followed, including the initial 

concept, usability testing, enhancements, and iterative improvements. 

 Emphasize the importance of user feedback and how it guided your design 

decisions. 

3. Recorded Results: 

 Present key findings and insights from the usability testing phase. 

 Highlight any significant challenges or pain points identified by users. 

 Showcase data or testimonials that validate the impact of your design 

improvements. 

4. Enhancements and Refinements: 

 Describe the enhancements made to your design based on the feedback 

received. 

 Explain how these enhancements address the identified usability issues 

and improve the overall user experience. 

 Highlight specific features or changes that were particularly impactful. 

5. Retesting and Redefined Results: 

 Discuss the outcomes of the retesting phase after implementing 

enhancements. 

 Showcase how the redefined design has addressed previous issues and 

improved user satisfaction. 

 Present any quantitative or qualitative data that demonstrates the 

effectiveness of the redesigned product or service. 



6. Value Proposition: 

 Clearly articulate the unique value proposition of your design. 

 Explain how it solves a specific problem for your target audience and 

delivers tangible benefits. 

 Highlight any competitive advantages or differentiation points. 

7. Visual Presentation: 

 Use visuals such as slides, prototypes, or demos to illustrate key points and 

showcase the design in action. 

 Incorporate user testimonials, before-and-after comparisons, or case 

studies to add credibility to your pitch. 

8. Call to Action: 

 Clearly state the next steps or desired outcome, such as seeking 

investment, partnerships, or user adoption. 

 Encourage your audience to engage with your design further or explore 

potential collaboration opportunities. 

9. Q&A Session: 

 Prepare for a question and answer session to address any inquiries or 

concerns raised by your audience. 

 Be ready to provide additional details, insights, or examples to support 

your pitch. 

10. Closing Statement: 

 Conclude with a memorable closing statement that reinforces the value and 

impact of your design. 

 Thank your audience for their time and interest in your project. 

By following this structured approach, you can effectively communicate the journey of 

your design, from initial testing to enhancements and redefined results, and ultimately, 

make a compelling pitch that resonates with your audience. 

 


