5.2 TYPES OF RETAIL SELLING

There are various types of retail selling methods and formats, each catering to different
customer needs, preferences, and market segments. Here are some common types of
retail selling:

1.

Brick-and-Mortar Retail: Traditional retail stores with physical locations where
customers can browse, select, and purchase products directly. Examples include
department stores, specialty shops, and supermarkets.

E-commerce Retail: Online retail platforms where customers can shop for
products or services through websites or mobile apps. Examples include Amazon,
eBay, and Shopify stores.

Franchise Retail: Retail outlets operated under a franchise agreement, where a
franchisee pays for the right to use a parent company's brand, products, and
business model. Examples include McDonald's, Subway, and 7-Eleven.

Discount Retail: Stores that offer products at discounted prices compared to
traditional retail prices. Examples include discount department stores like
Walmart and Target, as well as discount chains like Dollar Tree and Aldi.

Specialty Retail: Stores that focus on selling a specific category of products or
catering to a niche market segment. Examples include electronics stores, pet
stores, and athletic apparel stores like Nike and Lululemon.

Department Stores: Large retail establishments that carry a wide range of
product categories organized into departments. Examples include Macy's,
Nordstrom, and Bloomingdale's.

Convenience Stores: Small retail outlets that offer a limited selection of products,
typically focusing on convenience items such as snacks, beverages, and basic
groceries. Examples include 7-Eleven, Circle K, and Wawa.

Pop-up Retail: Temporary retail spaces that appear for a short period, often in
vacant storefronts or during special events. Pop-up shops can be used for product
launches, seasonal promotions, or testing new markets.

Direct Selling: Selling products directly to consumers outside of a traditional
retail environment, often through personal interactions such as home parties or
one-on-one demonstrations. Examples include Avon, Mary Kay, and Tupperware.

10.0Online Marketplaces: Platforms that connect sellers with buyers, allowing

individuals or businesses to list and sell products to a wide audience. Examples
include eBay, Etsy, and Alibaba.



These are just a few examples of the diverse range of retail selling methods and formats
available in the market. Retailers often combine multiple strategies to reach different
customer segments and maximize sales opportunities.



