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UNIT-3

INDIVIDUAL BEHAVIOR
Attitudes:
Characteristics:

Attitudes are enduring evaluations or feelings toward people, objects, or ideas. They
influence how individuals perceive and respond to their environment and play a significant
role in shaping behavior and decision-making.

Components:

Attitudes typically consist of three components: cognitive (beliefs or thoughts about the
object), affective (emotional reactions toward the object), and behavioral (tendencies to act
in certain ways toward the object). These components interact to form the overall attitude.

Formation:

Attitudes can be formed through various processes, including direct experience,
socialization, observational learning, and persuasion. They may develop gradually over time
or be influenced by specific events or interactions.

Measurement:

Attitudes can be measured using various techniques, such as self-report scales, observational
methods, and implicit measures. These assessments aim to capture the strength, valence, and
specificity of individuals' attitudes toward particular objects or issues.

Values:

Values are deeply held beliefs or principles that guide individuals' attitudes and behaviors.
They serve as standards of judgment and influence decision-making across various domains
of life. Values are often shaped by cultural, familial, and societal influences and may vary
widely among individuals and cultures.

Attitudes, enduring evaluations or feelings toward people, objects, or ideas, significantly
influence individuals' perceptions, behaviors, and decision-making processes. These
evaluations consist of cognitive, affective, and behavioral components, which collectively
shape individuals' responses to various stimuli. For instance, a person's attitude toward
environmental conservation might include beliefs about the importance of protecting natural
resources (cognitive), feelings of concern or empathy for the environment (affective), and
actions such as recycling or reducing waste (behavioral). Attitudes can form through direct
experiences, socialization, observational learning, and persuasion, reflecting the influence of
personal, social, and cultural factors. To measure attitudes, researchers use self-report scales,
observational methods, and implicit measures to assess individuals' beliefs, emotions, and
behavioral intentions toward specific objects or issues. Values, deeply held beliefs or
principles, guide individuals' attitudes and behaviors across different domains of life. For
example, a person's value of honesty may influence their attitude toward ethical dilemmas in
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the workplace, shaping their decisions and actions in alignment with their moral principles.
Values are shaped by cultural, familial, and societal influences, providing a framework for
evaluating and prioritizing goals, actions, and outcomes. Understanding attitudes and values
is crucial in various fields, such as psychology, sociology, and marketing, as they shape
individual and collective behavior, influence social interactions, and contribute to the
formation of societal norms and cultural identities.
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