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Significance of Social Media in Agro ggﬁ
‘ndustry

Overview of the Agro Industry

« The agro Iindustry plays a vital role in global economies,
contributing not only to food production but also to employment
and economic growth.

« Traditionally, communication in agriculture relied on local markets,
word of mouth, and events like agricultural fairs. These methods,
while effective, had limitations in reaching a broader audience.

SOCIAL MEDIA AND MARKETING COMMUNICATIONS /19BAE752 — INTRODUCTION TO AGRICULTURE
MARKETING/ABENAYA/B-SPINE/SNSCT



Significance of Social Media in Agro ggﬁ
‘ndustry

Shift to Digital: A Came Changer

« The advent of social media and digital communication has
orought about a transformative impact on the agro industry.

« Social media platforms have revolutionized how agro brands
connect with stakeholders, providing real-time communication,
information dissemination, and community building.

SOCIAL MEDIA AND MARKETING COMMUNICATIONS /19BAE752 — INTRODUCTION TO AGRICULTURE <
MARKETING/ABENAYA/B-SPINE/SNSCT B



Lo -
~»
Frurions

Bullding a strong Online Presence

A robust online presence is crucial for agro brands in the digital age.

Enhanced Visibility: Online platforms amplify the reach of agro brands,
ensuring that they are discoverable by a wider audience.

Boosting Credibility: Regular and positive online interactions contribute to
building credibility. Customer reviews, industry awards, and certifications play
a pivotal role.
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Bullding a strong Online Presence

« The agro industry involves diverse stakeholders, including farmers,
distributors, and consumers.

« Online presence facilitates direct communication with these stakeholders,
allowing agro brands to tailor messages and strategies to meet the specific
needs and interests of each group.

 Successful engagement strategies may include sharing farming tips and
technigques for farmers, promoting distribution partnerships for distributors,
and highlighting product benefits for consumers.
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Social Media Landscape in <
Agriculture

FIrurionis

Overview of Social Media Platforms in Agro Industry

« Identify and discuss popular social media platforms within the agro
industry, such as LinkedIn, Twitter, Instagram, and Facebook.

« FEach platform caters to specific demographics and communication styles,
mMmaking it essential for agro brands to choose platforms aligned with their
target audience.
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Choosing the Right Platforms

Evaluating Platform Suitability
 LinkedIn: Ideal for professional networking and B2B connections.

« Twitter: Useful for real-time updates, industry news, and engaging in
conversations.

 Instagram: Visual platform for showcasing products, farm life, and behind-
the-scenes content.

« Facebook: Versatile platform suitable for a broad range of content and
community building.
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Choosing the Right Platforms

Tips for Platform Selection

« Consideration of target audience demographics.

« Aligning platform features with communication goals.
 Evaluating the competition's presence on each platform.
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Content Strategy

Crafting Engaging and Informative Content
Balancing Promotional Content:

Ensure a healthy mix of promotional content that highlights product
features, benefits, and promotions.

 Avoid excessive self-promotion; focus on providing value to the audience.

« Example: Feature a new product with its unigue benefits, but also share
educational content on how to effectively use the product in different

farming scenarios.
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Content Strategy

Crafting Engaging and Informative Content

Fducational Content:

Share valuable insights into agricultural practices, trends, and innovations.

Position the brand as an industry authority by providing practical knowledge
and solutions.

Example: Create infographics or short videos explaining sustainable farming
oractices, pest control methods, or the benefits of specific crops.
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Content Strategy

Crafting Engaging and Informative Content

Entertaining Content:

 Infuse creativity and entertainment into the content mix to captivate the
audience.

«  Showcase the human side of the brand, such as behind-the-scenes looks at
the farm or lighthearted stories.

« Example: Share a "Day in the Life" video of a farmer, or create engaging
visuals that celebrate milestones and achievements on the farm.
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Content Strategy

Crafting Engaging and Informative Content

Encouraging Storytelling:

« Share compelling stories that create an emotional connection with the
audience.

« Highlight the brand's journey, values, and impact on the agricultural
community.

« Example: Share success stories of farmers who have benefited from the
orand's products, or narrate the history and values that drive the brand's
mission.
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Content Strategy

Crafting Engaging and Informative Content

Consistent Brand Voice:

e  Maintain a consistent brand voice across all content to reinforce the
orand's identity.

« Use atone that resonates with the target audience and reflects the brand's
values.
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Visual Content for Impact - Importance of High- A%

Quality Visuals in Agro Marketing

« Capturing Attention:
— High-quality visuals immediately capture the attention of the audience.

— In the competitive landscape of social media, where users scroll
through vast amounts of content, visually striking images and graphics
stand out and draw viewers in.

« Conveying Professionalism:
— High-guality visuals convey a sense of professionalism and credibility.

— When agro brands showcase their products, farms, and activities with
clear, sharp images, it reinforces a positive perception among the
audience, fostering trust and reliability.
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Visual Content for Impact - Importance of High- A%

Quality Visuals in Agro Marketing

« Creating a Memorable Brand Image:
— Visuals are powerful tools for creating a memorable brand image.

— Well-crafted images and graphics contribute to shaping the brand's
identity, making it more recognizable and leaving a lasting impression
on the audience.

« Enhancing Storytelling:
— Quality visuals enhance the storytelling aspect of agro marketing.

— Whether showcasing the journey of a product from farm to table or
Nighlighting the hard work of farmers, high-quality visuals contribute
to a compelling narrative that resonates with the audience.
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Visual Content for Impact - Importance of High- &
Quality Visuals in Agro Marketing

Frrurionss

* |ncreasing Engagement:

— Engaging visuals increase the likelihood of audience interaction.

— Posts with visually appealing content receive higher engagement in
terms of likes, shares, and comments. This engagement is crucial for
ouilding a community around the brand.

« Differentiating from Competitors:

— High-guality visuals set agro brands apart from competitors.

— In a visually-driven digital landscape, brands that invest in quality

imagery and graphics are more likely to stand out and be remembered
by their target audience.
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Visual Content for Impact - Importance of High- &
Quality Visuals in Agro Marketing
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« Conveying Information Effectively:

— Visuals are efficient in conveying complex information quickly and
effectively.

Infographics, charts, and diagrams can simplify agricultural processes,

oroduct pbenefits, or industry trends, making information more
digestible for the audience.

« Boosting Social Sharing:

— Visually appealing content is more likely to be shared on social media.

— Users are inclined to share content that they find visually interesting,
Nelping agro brands expand their reach and increase brand awareness.
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Overview of Analytics Tools:

« Google Analytics: A comprehensive web analytics service that tracks and
reports website traffic.

« Facebook Insights: Provides detailed analytics for Facebook Pages,
offering information on page likes, reach, and engagement.

 Instagram Insights: Instagram's built-in analytics tool, offering data on
account activity, content performance, and audience demographics.
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Analytics and Measurement

Data-Driven Decision Making:

 Analytics tools enable agro brands to collect and analyze data on social
media performance.

 Informed decision-making: Brands can use data to assess the success of
their strategies, identify trends, and optimize their content for better
engagement.
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Key Performance Indicators (KPIs)

Engagement Metrics:

Definition: Likes, shares, comments, and overall interaction with social media
DOSTS.

Measurement: Track the number of likes, comments, and shares per post, and
calculate the overall engagement rate.

NJ
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Key Performance Indicators (KPIs)

Reach and Impressions:

Definition: Reach measures the total number of unique users who see your
content. Impressions represent the total number of times your content is

displayed.

Measurement:. Monitor reach and impressions through platform insights to
assess the visibility of content.
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Key Performance Indicators (KPIs)

Click-Through Rate (CTR):

Definition: The percentage of clicks on a link compared to the number of
IMpressions.

Measurement: Calculate CTR by dividing the number of clicks by the number
of impressions and multiplying by 100.
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Key Performance Indicators (KPIs)

Conversion Rate:

Definition: The percentage of users who take a desired action, such as making
a purchase or signing up, in response to social media efforts.

Measurement. Evaluate the conversion rate by dividing the number of
conversions by the total number of interactions and multiplying by 100.
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