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Sarter system
[Prehistoric to Ancient Times)
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Agricultural Revolution
10,000 BCE)
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‘Nndustrial Revolution

[18th and 19_t_h Cent_u_rigs)

EVOLUTION OF MARKETING/23BAT607 - MARKETING MANAGEMENT/ABENAYA/MBA/B-SPINE



Mass Media and Advertising S S
20th Century)
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Marketing Mix
[1950s)
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4Ps of Marketing Mix
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Digital Revolution
[Late 20th Century - Present)
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Relationship Marketing
[Late 20th Century - Present)
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Content Marketing
Z2lst Century|
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Social Media Marketing
Z2lst Century|
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Data-Driven Marketing
Z2lst Century|
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nobound Marketing
Z2lst Century|
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Creen and Ethical Marketing
2lst Century|
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Fvolution of Marketing Concepts
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Production Concept
(Late 19th and Early 20th Century)
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Product Concept
(Mia-20th Century|
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EpS Selling Concept
N (Mid-20th Cemury)
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EpS Marketing Concept
N (Late 20th Century to the Present)
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Holistic Marketing Concept
[Late 20th Century to the Present)
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Ep Societal Marketing Concept
N (Late 20th Century to the Present)
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Key Takeaways!
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